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Armed robbery occurs near campus
By Jana Kadah
COPY EDITOR

On Monday at 12:30 p.m.,
an armed robbery occurred
near campus on Eighth
and San Salvador streets,
according to the University
Police Department.
UPD said the victims
were in a parked car when
they were approached by
two young men. One of the
suspects displayed a black
handgun before stealing the
victim’s cell phone.
The suspects then fled
on foot southbound toward
Interstate 280, according to
the AlertSJSU email sent to
students and faculty.

The suspect who was last
seen holding a handgun is a
male of medium height, thin
build and dark complexion.
He was wearing a black hoodie, black pants and a white
T-shirt with black lettering,
according to UPD.
The other suspect is of
similar build and height
with a dark complexion.
He was wearing faded and
ripped blue jeans, a white
Stacy Israde-Torres
biology senior hoodie with white, black
and red sleeves and a black
and red backpack.
The suspects have not
“I’m kind of afraid to be
yet been apprehended. honest because I know last
UPD has released pic- [month] we had an issue …
tures of the suspects on its It puts me in fear of where I
social media channels.
am on campus. I am more

I feel like [SJSU] is so
open to the public.
You can’t tell who
is a student or staff.
It doesn’t feel safe
here.

Average of robberies from 2015-17
at an urban
CSU campus

at a suburban
CSU campus

at a rural
CSU campus

7

4

1
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alert now of who is around
me,” biology senior Stacy
Israde-Torres said.
This is the second armed
robbery of the school year.
Last month a student was
kidnapped and robbed
on Sixth and San Salvador
streets before he was
released unharmed.
Israde-Torres believes the

Media relations
director retires
By Jackie Contreras

reason for the robberies is the
campus location.
“I feel like [SJSU] is so
open to the public. You can’t
tell who is a student or staff.
It doesn’t feel safe here,”
Israde-Torres said.
Film senior Vanessa Rojas
shared similar sentiment
to Israde-Torres.
“I feel like it isn’t common

in other universities,” Rojas
said. “My friend goes to
UC Merced, which is in the
middle of nowhere and they
don’t get alerts like us. When
I tell my friends [outside of
SJSU] about the alerts they are
always shocked.”
According to Unigo, an
ROBBERY | Page 2

SJC tests
sensor-based
technology

EXECUTIVE EDITOR

By Hugo Vera
STAFF WRITER

Serving as San Jose State
University’s media relations
director
Patricia
Harris
tackled issues ranging from
representing the university
in difficult situations to
addressing a decline in SJSU’s
squirrel population.
“I was asked once, ‘Why are
you still here?’” Harris said
on Thursday at her farewell
reception. “I bleed blue
and gold,” she added.
In an email sent to faculty
members on Sept.18, Paul
Lanning, vice president for
University
Advancement,
announced that Harris would
be retiring after serving
SJSU for 12 years.
Over the course of 12 years at
the university, Harris befriended
several colleagues.
“We had such a wonderful
working relationship and just
had a lot of fun together,” Robin
McElhatton, media relations
specialist, said about Harris.
“What I will remember about
Pat is that she is a highly skilled
and experienced media relations
director who always leads
with her heart.”
Before joining SJSU, Harris
worked at the Mercury News as
a reporter for five years.
McElhatton said Harris’
work as a reporter allowed
her to recognize a good story
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After serving San Jose State University for more than a decade,
Media Relations Director Pat Harris retired on Friday.

and helped her present the
university’s news to the media.
As SJSU’s media director,
Harris was in constant
communication with the
university’s local reporters,
writers
and
editors
of
the Spartan Daily.
SJSU and Spartan Daily
alumna, Sarah Kyo said Harris
had a close working relationship
with the Spartan Daily.
“She didn’t look down on us
just because we were student
journalists,” Kyo said.

Kyo added that Harris
would visit the Spartan Daily
newsroom at the beginning
of each semester to introduce
herself to students as an
on-campus resource.
Aside from working for
SJSU, Harris also extended
her services to Sonoma State
University last fall during the
Sonoma County fires.
At the time, Sonoma State
found itself without a media
DIRECTOR | Page 2

San Jose’s Norman Y. Mineta
International Airport (SJC)
recently announced its installation
and usage of new securitycentered technology aimed at
increasing its security.
The Transportation Security
Agency (TSA) selected SJC to be
one of the first major American
airports to test an array of new
sensor-based perimeter technology
in accordance with the Consolidated
Appropriations Act of 2018.
Nicknamed the “Omnibus
spending bill,” the Consolidated
Appropriations Act was signed into
law by President Donald Trump
on March 23, 2018.
The act allocates $10 million of
taxpayer funds toward counterterrorist measures, and in the
process redirects funds from
other programs such as the
Department of Agriculture.
Miami International (MIA)
is the only other airport in the
nation to have undergone security
renovations like the ones in San Jose
under the Act.
“Since my time on the Homeland
Security Committee during my first
term, I’ve known that we must
update our thinking about how we
protect airports to keep America
safer,” San Jose City Council
representative Eric Swalwell said in
a released statement on Wednesday.
The bulk of the airport’s new

The TSA will be studying
what else can be done
here in San Jose to
enhance the perimeter
test line, to detect and
deter any intruder from
accessing our airfield.
Rosemary Barnes
SJC spokeswoman

security equipment has gone to
guarding its perimeter fences. This
comes just four years after two major
incidents involving stowaways who
illegally boarded airliners at SJC by
breaching its fences.
In April 2014, 15-year-old Santa
Clara native Yahye Abdi crawled
under the fence along the south side
of the SJC perimeter.
He then hid inside the
wheel-well of a Hawaiian
Airlines airliner and survived
the 5 hour flight to its
Maui destination.
Four months after Abdi’s breach,
serial-stowaway Marilyn Jean
Hartman also trespassed onto
the Mineta International tarmac
and stowed away on a flight
from SJC to LAX.
Hartman, who has a history
of dissociative mental illness,
has illegally boarded over 20
AIRPORT | Page 2
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Ticketmaster may be helping scalpers
By Myla La Bine
STAFF WRITER

Fans of rhythm and blues
singer, Miguel, lined up at the
Event Center on Thursday as
early as 3:30 p.m. to attend
his concert that night.
The concert was only a
day after an investigation
regarding Ticketmaster and
scalpers was published by
the Toronto Star.
Scalpers are individuals
that purchase tickets to sell,
sometimes at twice or triple
the price, to make a profit.
Two reporters posed
as scalpers this past July at
the Ticket Summit 2018
convention in Las Vegas and
found that a Ticketmaster
sales executive admitted
to working with scalpers,
according to the report.
A Ticketmaster Resale
sales executive who spoke
with reporters said he
was aware of brokers with
“a couple of hundred
Ticketmaster accounts,”
made possible through Trade
Desk, the report stated.
Trade Desk lets scalpers
link all of their Ticketmaster

accounts and posts their
purchased seats on third
party resale sites for them,
according to the report.
This process helps
Ticketmaster earn more
money, as they are receiving
“a second commission on
every ‘verified resale’ ticket
sold on Ticketmaster.com,”
the report stated.
Two fans waiting in line
for the Miguel concert had
differing opinions about
Ticketmaster
allegedly
working with scalpers.
“[My mom and I were
trying to buy tickets for] a
big concert and we were on
different devices, but on the
same account,” Pittsburg
resident Aryn WilliamsEscobar shared about her
experience using the site.
“She was a verified fan
and we were supposed to
have first access, but then out
of nowhere it just crashed,”
she said.
According to Ticketmaster
Insider,
“Ticketmaster
Verified Fan is committed to
getting more tickets into the
hands of fans, so they can
attend shows for artists they

love. Not scalpers or bots.”
Williams-Escobar said
despite the concert being
a Verified Fan event, the
tickets she attempted to
purchase ended up being
sold for twice the price on
resale sites.
San Jose resident Ana
Acosta doesn’t believe the
Toronto Star report is a cause
for concern. “I feel like it is
wrong [for Ticketmaster to
work with scalpers], but if
[tickets] were sold out and
someone was selling them
for a higher price, I would
probably still buy them,”
Acosta said.
Child and adolescent
development senior, Chloe
Orton Cartnal said she was
conflicted by the allegations
in the Star’s report, citing
her previous experiences
with Ticketmaster.
“I have had nothing
but positive experiences
using Ticketmaster, so I’m
not sure if I believe they’ve
been working with scalpers.
But, I’m aware that [ticket
reselling] is a thing that
happens a lot more than we
realize,” Orton Cartnal said.

DIRECTOR
Continued from page 1
relations director, Harris
was asked to step in as
the university’s primary
communicator and public
information officer.
Sonoma State’s provost
and former SJSU dean of
the College of Humanities
and Arts, now called
the College of Health
and Human Sciences,
Lisa Vollendorf asked

AIRPORT
Continued from page 1
commercial flights since
2014
and
breached
major airports such as
SJC, SFO and LHR.
In response to the breaches,
SJC invested the $4 million it
received via the Consolidated
Appropriations Act to
tighten security along its
fenced perimeter.
SJC now sports 40 feet
high perimeter fences, a
height that is more than what
is required by the Federal
Aviation Administration.
In addition, the airport’s
barbed-wire fences contain
every sensor imaginable,
including infrared cameras,
ground-motion sensors,
heat-seeking sensors and

ROBBERY
Continued from page 1
online business that helps
match students to different
colleges or majors, urban
campuses tend to have
higher risk regarding
safety issues.
San Jose State University
had more robberies from
2015-2017
combined,
than all the other CSUs;
with 22 total robberies,
according to the UPD 2018
Annual Safety Report.
San Francisco State
University had the second
most total robberies with 16

COCor

I was amazed at how she was able
to balance all of that work and
responsibility, while coming across as
poised as she is.
Sarah Kyo
Spartan Daily alumna

specifically for Harris’ help.
Harris’ work at SJSU
has drawn admiration and

respect from her colleagues.
“I was amazed at how
she was able to balance

laser-detection sensors.
“I think the move is good.
This can prevent [would-be]
inevitable terrorist attacks
in the future,” international
studies senior Duy Tran said.
The
airport’s
new
technology
is
being
supplied by private security
corporation Redscan.
Redscan is a United
Kingdom-based company
that initially specialized in
cyber-security before massproducing
heat-seeking
detection lasers, according to
the company’s website.
In addition to heightened
perimeter security, TSA
agents at SJC and airports
across
the
country
will begin “Pre-Check
Enrollment” on Oct. 5.
The initiative allows
flyers to be pre-screened in
specially designated security

lanes for an $85 fee.
“Paying an additional fee
just to save 10 minutes in
line seems a waste. I would
rather use the money for
something else,” child
adolescent teaching senior
Bricia Calderon said.
“The TSA will be studying
what else can be done here
in San Jose to enhance the
perimeter test line, to detect
and deter any intruder from
accessing our airfield,” SJC
spokeswoman Rosemary
Barnes said in a press release
on Wednesday.
Norman Y. Mineta
International Airport is
ranked the 37th busiest
airport in the nation, serving
over 14 million passengers
a year, reported the airport’s
official site.

and CSU Northridge had 15.
Campuses that were
not considered urban
tended to have much lower
reported robberies, if any
at all, according to the
campus’ respective Annual
Safety Report.
SJSU, SFSU and CSU
Northridge are all urban
campus settings, according
to U.S. News.
Suburban campuses are
located in small cities or large
towns near small cities, while
rural campuses are located
in the country, according
to CollegeBoard.
The robbery investigation
will be handled by UPD,
according to SJPD PIO

Sergeant Enrique Garcia.
The Spartan Daily
reached out to UPD but has
not received a response.
The UPD urges students
to not resist if confronted
with a weapon, to be aware
of their surroundings and
report suspicious activity.
The UPD offers various
services for students who
feel unsafe on campus,
including a 24-hour safety
escort service and the Safe
Ride Program that drives
students to locations offcampus from 7:30 p.m. to 1
a.m. every day.

Follow Hugo on Twitter
@HugoV_II
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Fans who purchased tickets for the Miguel concert wait outside the Event Center on
Thursday. The venue uses Ticketmaster to sell its tickets for its events.

Orton Cartnal said
she has noticed sold-out
tickets being sold on other
sites at higher prices after
going on sale.
Business administration
senior Jacob Tabares thinks
businesses should focus on
consumers and their needs.
“I believe Ticketmaster
has at the very least an
obligation to event-goers to
maintain a policy of honesty,”

Tabares said.
“Like cigarette [boxes]
saying ‘may cause cancer,’
Ticketmaster should say ‘we
allow the resale of our tickets
for higher prices,” he added.
Ticketmaster issued a
statement on Thursday in
response to the report to
USA Today stating, “We do
not condone the statements
made by the employee as the
conduct described clearly

violates our terms of service.”
The Spartan Daily reached
out to the Event Center,
which uses Ticketmaster for
all of its events, for comment
about the report, but did
not receive a response.

all of that work and
responsibility,
while
coming across as poised as
she is,” Kyo added.
Julia Halprin Jackson,
an advancement writer
for
SJSU’s
Strategic
Communications
and
Public
Affairs
team,
shared with the group at
the reception that Harris
had offered her words of
encouragement from a
maternal perspective.
Halprin Jackson began
working at SJSU as a new

mother, she said Harris
taught her to balance
her responsibilities at
work and home.
“I can’t count the number
of times she offered
advice, empathy and
encouragement,” Halprin
Jackson said.
Harris
responded
to the comment by
sharing
her
own
experience as a mother.
“San Jose State is the
place where a mother
could have meaningful

work,” Harris said.
Harris
added
that
she wanted to show her
children the importance
and value in meaningful
work, both for herself
and for her kids.
“I think [my kids] got
the message,” Harris
said. “To me, that is a
debt I’ll never be able to
repay this place.”

Follow Jackie on Twitter
@C96Jackie

COME JOIN US!
7th Annual SSC
Open House
Thursday,
September 27, 2018
2:00–4:00 p.m.
SSC on 9th & San Fernando Street
Celebrate Homecoming Week with us!
It’s Homecoming! The Student Services Center (SSC) is
celebrating our Spartans by hosting our seventh annual
Open House. Come enjoy refreshments, meet the staff and
learn more about how we serve over 120,000 students and
prospective students each year. Play games to discover the
amazing departments that are housed in the
Student Services Center and meet Sammy!
We’ll have prizes, food and fun.

Follow Jana on Twitter
@Jana_Kadah

Correction

On Wednesday, Sept. 19, in an article titled “Overflow parking lot closes
Thursday,” Assistant Manager of Associated Students’ Transportation
Solutions Tiffany Rodriguez was misquoted. San Jose Diridon is a Caltrain
lot and is not free. The Spartan Daily regrets this error.

Follow Myla on Twitter
@mylalabine25

This event is wheelchair accessible.
Individuals needing any other accommodations
should contact us as soon as possible at 408-924-2551
or rika.hache@sjsu.edu.
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Yoga stretches out the community
By Nicholas Zamora
PHOTO EDITOR

Among the normal
sirens and crosswalk
chirps that usually fill the
downtown area, there were
a few sounds this Saturday that you wouldn’t expect; sound bowls, gongs
and the occasional chanting. It was the second
annual Conscious San Jose
Yoga Festival.
“Conscious San Jose got
its start a few years ago
when we started doing
yoga in the park. Partnered with the City of
San Jose and Parks and
Recreation,” said Taraneh
Sarrafzadeh, who runs Be
The Change yoga studio,
a donation-run studio
on First Street.
The city embraced this
consciousness movement
and gave stipends to the
yoga instructors who
are in the park Monday
through Friday, June to
September for the last
two years.
The instructors offer free classes for
anyone
who
cares
to join.
The festival itself was a
colorful and relaxed event.
It took over St. James
Park. Face painting, sound
healing, spoken word poetry and even acupuncture were available for
anyone who stopped by
the festival.
People were dressed in
bohemian-style clothing,
lying out around the park.
It was a little bit of zen in a

busy downtown area.
Put on in coordination with nine other yoga
studios and several sponsors including the city of
San Jose, the event is only
getting bigger and better.
“It seems more organized and better run than
last year,” said Mario Dimas, who immigrated
from Michoacan, Mexico
and now makes visionary
art, which he was selling
at the festival.
With classes and programs for people of all
ages and even classes in
Spanish, it was an all inclusive event for everyone.
It even had free haircuts,
showers and meal passes
for the park residents.
“I was lucky to meet a lot
of other folks native to San
Jose and beyond who were
really feeling the energy
we were bringing to the
parks and were like hey,
what’s it like to do a festival,” Sarrafzadeh said. “So
it’s this thing that’s been
seeded among many members of the community like
with anything organic we
had the right moment, it
felt like it’s time.”
With momentum from
their peers and a time that
felt right, they threw the
first Conscious San Jose
and brought it back again
this year, hoping to make
it an annual event.
“We come here to play
and work with the residents of the park, yes it’s
for the community and it’s
to bring the community
here in the park into a big-

NICHOLAS ZAMORA | SPARTAN DAILY

Jessica Neideﬀer leads a group in sound healing meditation at the Conscious San Jose Festival 2018:
Yoga + Culture + Compassion. The nonproﬁt event blends yoga and meditation with arts and music.

ger community and show
we’re all the same whether
you live in an apartment or
are a resident of the park,”
said Jessica Neideffer, one
of the organizers.
She has been a San Jose
resident for the last 43
years and yoga instructor
for the event.
Neideffer has been
practicing sound healing
and yoga for more than
a decade.
She recommends yoga
and movement meditation for college students
especially because, “it can
help you focus better like

if you’re in finals doing exams. Any type of meditation and body movement
along with it helps you to
be more focused on what
you’re working on.”
The community organizers said they aren’t the
first ones to bring this
type of meditation to San
Jose, “We’re not bringing Consciousness to San
Jose, it’s already been here.
We elevate it and connect
more across our different
places and spaces.”
NICHOLAS ZAMORA | SPARTAN DAILY

Follow Nick on Instagram
@n_zamora_

San Jose State University alumna Sarah Elena Zuniga
enjoys the yoga festival for two on Saturday.

Lavigne raises her
‘Head Above Water’
By Paul Hang
STAFF WRITER

Study Abroad Fair
Thursday, September 27

Student Union, Ballroom B
10 a.m. – 2 p.m.

Hungry for Adventure?
SPICE UP YOUR STUDIES
ON A STUDY ABROAD PROGRAM!

Singer-songwriter Avril
Lavigne released her newest single “Head Above
Water” on Sept. 19 for her
upcoming sixth album.
The song illustrates a time
when Lavigne was suffering
from Lyme disease.
2015 was a complicated
year for Lavigne. On April 2,
2015, Washington Post revealed Lavigne had been diagnosed with Lyme disease. She
expressed how painful it was
for her to handle in a People
magazine interview.
“I felt like I couldn’t
breathe, I couldn’t talk and I
couldn’t move,” Lavigne said.
“I thought I was dying.”
According to Mayo Clinic, Lyme disease is caused
by a deer tick bite which can
infect a person with joint
pain, neurological problems
or flu-like symptoms.
Deer ticks live in grassy
and wooded environments in the United States,
Europe, and Asia.
Lavigne stated in a fan letter
from her website that when
she was sick, she considered it
the worst years of her life.
“I spent the last few
years at home sick fighting
Lyme disease. Those were
the worst years of my life
as I went through both
physical and emotional
battles,” Lavigne said.
Lavigne revealed these
times were a source of inspiration for her songwriting
sessions. “I was able to turn
that fight into music I’m really proud of. I wrote songs
in my bed and on the couch

song
review
“Head Above
Water”
Rating:


Artist:
Avril Lavigne
Release date:
Sept. 19, 2018
Genre:
Pop rock

and recorded there mostly as
well,” Lavigne said.
On her official website, Lavigne plans to raise
awareness for Lyme disease
and how severe it can be to
people. “A single bug bite
can fuck you up hard. People aren’t aware that Lyme
must be treated almost immediately,” Lavigne said.
Lavigne mentioned getting
a diagnosis is not an easy task.
“Often if they are aware, they
go untreated simply because
they can’t get a Lyme diagnosis! And even when they do
get a diagnosis, a lot of times
they simply can’t afford the
treatment,” Lavigne said.
The song itself is a ballad
that is reminiscent of her older songs like “I’m With You”
or “When You’re Gone.” It’s
perhaps the most emotive
and personal song Lavigne
has released in a long time.
“Head Above Water” reminds me of the sound from
her fourth studio album,
“Goodbye Lullaby,” where the
soft and melodic instrumental feels just at home, but it

has the fierce angst and packs
a lot of punch similar to her
second studio album, “Under
My Skin,” which is my favorite
album Lavigne has released.
I love this combination, especially how this song sounds
after a couple of listens.
It reminds me of one of
my favorite songs from her
second album, “How Does
It Feel” which was another ballad Lavigne wrote. It
has similar characteristics
in terms of this cry-for-help
feeling that both songs managed to deliver very well.
The vocals are something I
have to mention. Lavigne has
never sounded so amazing.
I absolutely enjoy how
soaring these vocals are especially when the chorus comes
in, you can really feel her pain
and her desperation for God
to come and save her from
the pain she’s feeling.
The lyrics are something
that caught my attention because Lavigne describes herself like she’s drowning, and
she actually felt that way while
fighting her battle against
Lyme disease, which she mentioned in her fan letter.
“I had accepted death and
could feel my body shutting
down. I felt like drowning.
Like I was going underwater
and I just needed to come
up for air,” Lavigne said.
This is the Avril I always
loved. The one that was
bitter and tormented, and
I miss this Avril so much
and cannot wait to see
what she has in store for us
with her other songs.
Follow Paul on Twitter
@iTz_BisyMon
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Should
Netf lix feature
promos?

ILLUSTRATION BY MARCI SUELA | SPARTAN DAILY

Yes, promos are crucial
Myla La Bine
STAFF WRITER

Last month, Netflix
started
testing
promotions in between
episodes of its shows.
Many are unhappy
with
the
service
because they believe
Netflix
should
not
show promos
if they charge a
subscription fee.
However, I believe
Netflix has the right
to do so and should

By
advertising
within its service,
Netflix will most likely
spend less on other ads
and specifically target
people who are already
watching its programs.
The reason being
that if you see a promo
for a new Netflix
Original, you might
watch it and tell your
friends about it.
The hope is that

If you enjoy the variety of
content Netflix provides,
start getting used to promos
between episodes.

run promos on its
streaming service.
According to the
Economist,
Netflix
“will spend $12 billion
to $13 billion this year”
on original content,
[which is] “more than
any studio spends on
films, or any television
company lays out on
stuff that isn’t sport.”
I think it is a smart
move for the company
to advertise internally
because of the amount
of money it will save.
MarketWatch states
that “Netflix earned
$290.1 million in net
income for their first
quarter of 2018.”
This is the highest
quarter profit the
company has ever had.
If Netflix earns
revenue based on
subscription fees, it
makes sense for the
company to advertise
new programming to
existing customers.

they
subscribe
to
the
service,
thus
earning the company
more revenue.
According
to
Statista,
“Netflix’s
subscriber count [in
the second quarter of
2018] was over 130
million worldwide.”
The company’s revenue has climbed
up over the years,
as
its
subscribers
have increased.
During this time,
the budget for original
programming
also grew.
Netflix earned more
than $11.5 billion in
total revenue last year,
according to NASDAQ.
Netflix
obviously
wants to advertise its
original programming
in order to make its
subscriber
count
go up, that way the
company can provide
quality content.
Promos in between

episodes
could
certainly help that
number increase.
If this does not
happen, the company
will not see the benefit
in spending a large
amount of money on
something
people
are not interested
in watching.
For example, some
highly
bankable
film stars are now
starring in Netflix
Original movies and
television shows.
I believe this is
connected
to
its
growing
subscriber
count and goal of
increasing revenue.
This past Friday,
a
new
miniseries
starring
Emma
Stone
and
Jonah
Hill, called “Maniac”
premiered on the
streaming service.
I highly doubt the
company would have
put these two popular
stars in a show, say
four years ago, when
its
total
revenue
was lower.
It
was
about
$5.5
billion
in
2014,
according
to NASDAQ.
It
appears
that
Netflix can afford it
and is willing to take
a chance on the hope
that it will add more
subscribers who are
fans of Emma Stone
and Jonah Hill.
I personally would
like to see Netflix’s
content
continue
to improve.
If adding promos in
between episodes is
part of the solution,
I am all for it.
I would rather see a
30-second promo for
a new Netflix show
than see its production
values decrease.
If you enjoy the
variety of content
Netflix provides, start
getting used to promos
between episodes.

Follow Myla on Twitter
@ mylalabine25

No, they limit the experience
Melody Del Rio
STAFF WRITER

Besides binge watching
your favorite shows, the
best quality about Netflix
– or any online streaming
service – is that there are
no commercial breaks.
However, being able
to watch uninterrupted
shows
on
Netflix
might change.
According to CNN
Tech, the Netflix company spokesperson said
the company is “testing
whether surfacing recommendations between
episodes help members
discover stories they will
enjoy faster.”
Though the company
recently claimed that the
promos are not promos,
I disagree.
Netflix’s
statement
was just another way of
stating that the promos
are indeed promos –
a television or radio
advertisement.
Netflix is usually my
answer, but it now has
turned to the dark side.
Sites like YouTube
and Facebook have been
contaminated by adding
promos before and in
between videos. Now,
the commercial villain
is trying to sink its teeth
into Netflix.
It’s true, promos have
become the bogeyman of
the streaming-site world.
A promo-free experience is why I pay for
Netflix. If I wanted to be
bothered with promos
I would stick to basic
television, they have a
ton of promos.
Psychology senior Dolores Rocha said, “I actually haven’t witnessed
[the recommendations],
but I honestly don’t see
myself liking it. The reason I watch Netflix is
to not be interrupted
by anything.”
The option to skip a
promo is available but the
point is to not be both-

ered with promos in the
first place.
The idea that these
promos will be used to
recommend shows is
absurd considering that
Netflix already tried and
failed with Max.
Like iPhone’s Siri,
Max was Netflix’s virtual
assistant, which was

Promos waste
time and I’m
paying
money
for my time
to not
be wasted.

discontinued a year after
it was released in 2013.
According to a Netflix
press
release,
“We
started rolling out Max,
a new experience on
PlayStation 3 that helps
you find something
great to watch in a fun,
conversational way.”
Coming from a person
who did try Max out, I
can concur that it was a
waste of programming.
The recommendations
never fit my mood nor
did I care what the
company recommended.
After all, the company
does get paid to advertise
certain
shows
and
movies and I noticed that
Max recommended the
same programs.
Max is an example of
why recommendations
from
Netflix
will
not work.
At the end of the day,
I just want to go home,
lay in my bed, turn on

Netflix and not have to
waste my down time on
watching promos.
Every
minute
is
precious and being
bothered with promos
does not fit in my
schedule and if I need
recommendations, I ask
the people of Twitter
and Facebook.
They’re more trustworthy than Netflix and
they don’t get paid to give
out their opinion.
Every time I have
nothing to watch, I
tweet or post to ask for
input. Sometimes I don’t
need to ask because if a
show is worth watching
then I know people will
be talking about the
show or movie.
That is how I determine
if a certain show and
movie is worth my time.
If it is, then I will also
pass on the message to
others to watch that show
or movie.
According to a Forbes
article “Why Word of
Mouth Marketing Is the
Most Important Social
Media,” “Ninety-two percent of consumers believe
recommendations from
friends and family over
all forms of advertising.”
While
browsing
on Netflix for a show
or movie that I don’t
recognize, I always look
at the ratings.
Then I look on Twitter
to see what people
are saying about the
program. I don’t want
to spend an hour or two
watching
something
that has two stars or
that a majority of people
don’t enjoy.
If Netflix decides
to go through with
commercial breaks, I
will take it as my cue to
cut my subscription and
find another trustworthy
site that will not turn
its back on me – aka
Amazon Prime.
Promos waste time and
I’m paying money for my
time to not be wasted.

Follow Melody on Twitter
@ spartanmelody
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Social commerce stand-alone app needed
Huan Xun Chan
STAFF WRITER

When I view Instagram
stories, a commercial story
pops up between stories.
According to The Verge,
Instagram is now working
on a stand-alone shopping
app, which is believed to
offer Instagram a share
of e-commerce.
The
market
of
e-commerce
is
very
challenging with the
giants of Amazon, eBay,
Groupon and Shopify.
However,
Instagram
has a strong potential in
joining the e-commerce

An app that combines
direct shopping and social
community sharing is
strongly needed.
According to Business
Insider, “The top 500
retailers
earned
an
estimated $6.5 billion
from social shopping
in 2017, up 24 percent
from 2016,” which shows
that social shopping is a
valuable market.
For example, Pinterest
has more than a million
businesses on its platform.
According to Business

An app that combines direct
shopping and social community
sharing is strongly needed.

market of being a social
medium, which it could
combine e-commerce and
social media as a social
commerce app.
The term “social commerce” was introduced
more than 10 years ago by
Yahoo! Nonetheless, social
commerce is limited to
merchant-buyer communication, comments and
reviews, which does not
standalone as an emphasis.

Insider, “It features more
than 10 million buyable
products, with tens of
thousands of advertisers.”
The statistics show
that about 75 percent
of Pinterest users have
shopped for items they
saw on the platform.
Though
not
all
consumers
shopped
directly through Pinterest,
the platform contributes
to 17 percent of social

traffic
to
commerce
sites,
according
to
Business Insider.
Instagram has a very
clear target audience,
teens
and
young
millenials. According to
Statista, among 1 billion
of Instagram users, 41
percent are 24 years old
and younger.
In the United States,
“more than half of
Instagram’s user base is
between 18 and 29 years
old,” according to Statista.
This is helpful for
Instagram to design
friendly features targeting
to users in this age group.
Statista stated, “As of
March 2016, 98 percent
of fashion brands had an
Instagram profile.” Eighty
percent of Instagram users
follow at least a business
profile, according to
The Verge.
These statistics shows
that if Instagram launches
a standalone app for social
commerce, these online
businesses will surely
buy it.
Having a stand-alone
shopping app instead of
adding a “Shop” feature in
its original platform allows
the new social commerce
platform to have enough
space
playing
with
different mechanisms.
There are ways to
keep consumers loyal
and repurchase on the
platform. Pinduoduo, a
Chinese social commerce
app, is a good example of
playing new tactics in this
saturated market.
According to Sohu,
a local media outlet in
China, the experts said the
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e-commerce giant Alibaba
Taobao is a searchbased platform which
its interface is focused
on displaying lists of
multiple products.
However, Pinduoduo
has a social-media-like
interface that gives more
exposure to the bestsellers
in the news feeds,
which in that way bestselling products attract
more consumers.
This new mechanism
seems to be successful.
According to Reuters,

the company Pinduoduo
Inc (PDD.O) raised
$1.63 billion in its U.S.
initial public offering (IPO)
this year.
However, the main
feature of Pinduoduo
allows users to group
together to get more
offers and discounts from
the merchant.
The users can team up
as a shopping group by
inviting their contacts
to get discounts for
their purchase.
This way, users are

motivated to shop for
more items in low prices.
Other incentives like
lotteries, coupons and free
products also enhance
their shopping experience
and attract users to shop
more on its platform.
If Instagram comes out
with something unique,
like different shops and
advertisements, it will
make a hit.
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Calculus, History,
SAT, ACT Tutor
For high school students
Submit: www.jobfortutor.com

ACROSS
1. Mend (archaic)
5. Picket line crossers
10. Prospector’s find
14. Bit of gossip
15. Country bumpkin
16. Pinnacle
17. Backside
18. Found on cave ceilings
20. Rejoinder
22. Coach
23. Tiny
24. Unreactive
25. A type of streamlined train
32. Soft swishing sound
33. Change
34. Go up and down
37. Charged particles
38. Chews
39. Therefore
40. Muck
41. Blockade
42. Tiny
43. Not asked for
45. Water vapor
49. Henpeck
50. Player piano
53. Large flightless bird

Email: santaclaraca@
collegenannies.com
57. Indecisive
59. Axlike tool
60. Fee
61. Introductory
62. Close
63. Being
64. Construct
65. Tropical tuber

DOWN
1. Ethiopian monetary unit
2. Decorative case
3. Office fill-in
4. Endues
5. Scheme
6. Provisions
7. “Eureka!”
8. A metal fastener
9. Fly high
10. Language of ancient Rome
11. Express a thought
12. Discourage
13. Put forth, as effort
19. Vagrant
21. Char
25. Breaststroke
26. You (archaic)
27. Peel

28. Paths
29. Insect stage
30. Handrail post
31. N N N N
34. Rascal
35. Leer at
36. Fearless
38. Martini ingredient
39. Emigree
41. Japanese wrestlers
42. Leave in a hurry
44. Bug
45. Malice
46. Novices
47. Noblemen
48. Anoint (archaic)
51. Part of the outer ear
52. Winglike
53. Ear-related
54. Bright thought
55. Mogul
56. Protagonist
58. Utilize
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collegenannies.com
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Spartans prevail late against Falcons
By Winona Rajamohan
STAFF WRITER

San Jose State’s women’s soccer team secured its
second conference win on
Sunday after defeating the
Air Force Academy 1-0 at the
Spartan Soccer Field.
The Spartans are now
2-0 in Mountain West play,
bringing their streak of consecutive home conference
wins to nine, dating back to
last season.
The match was goal-less
until junior forward Jamilecxth
Becerra scored the winning
goal in the
FALCONS
87th minute of the
game.
Becerra
was a key
player in
the weekSPARTANS end’s match
after she
scored two
goals
to
secure a 3-1
win for the
Spartans against Air Force in
Colorado Springs last season.
The team maintained significant possession of the ball
throughout the game, but
held nothing back as it moved
in to dominate control of the
second half.
“We came out a little slow
in the first half and in the
second half we brought out a
lot more energy,” head coach
Lauren Hanson said. “We created a lot more opportunities.”
The ball spent most of its
time by the Falcon’s goal post
during the second half, paving
the way for a series of close
calls that could have resulted
in goals.
The Spartans kept their
attacks high with 13 shots in

0
1
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Spartans junior forward Jamilecxth Becerra records her third goal of the season on Sunday against Air Force at the Spartan Soccer Complex.

I was so happy
that I was able to
get that win for
my team, I know
we had so many
chances and I knew
it was coming.
Jamilecxth Becerra
junior forward

the second half and a total
of eight corner kicks in the

game while the Falcons tallied zero corners.
Tensions were high during
the final ten minutes of the
game as the Spartans continued to play heavy with their
offense and defense.
The team brought starting sophomore forward Kiara
Parker back from the bench
as they kept the ball moving on the opponent’s side of
the field.
Junior defender Kristen
Amarikwa brought momentum with a corner kick but
the shot flung high off the
goal post.
After a throw in, Becerra
gained possession of the ball
before passing it along Parker.

Parker held the ball long
enough to get it back to
Becerra, allowing Becerra to
strike the ball in from outside
the box, hitting the bottom
of the crossbar and bouncing
into the goal.
“It was just a wonderful,
wonderful goal.” Hanson said
after the game. “What a great
finish, what a great layoff
from Kiara Parker just to have
the urgency and composure
in the box to take a peak and
lay it off to Jamie.”
Parker was credited with
assisting the goal.
“I was so happy that I was
able to get that win for my
team, I know we had so many
chances and I knew it was

coming,” Becerra said.
With Sunday’s goal,
Becerra recorded her third
goal on the season.
Junior midfielder Gabriela
Herrera stood out as well
in the game, slowing down
the game to exude enough
pressure on Air Force to take
control of the ball and switch
points of attack.
“I’m emotional and I’m
super excited,” Herrera said.
“I haven’t played many minutes this season and to help
the team get this win means
a lot to me.”
The Spartans’ win was
what Hanson described as a
“big growing point” for the
team who came out with

fighting spirit despite tired
legs from Friday’s 1-0 win
against Colorado College in
team’s MW opener.
“I think everyone did well
and everyone was excited
and treated this like a Friday
game,” Herrera said. “It’s a
lot different playing a Friday
game and a Sunday game and
we all brought out that same
energy from Friday night into
this game.”
The Spartans play at the
Spartan Soccer Field this
weekend, going against
San Diego State this Friday
at 6:30 p.m.
Follow Winona on Twitter
@winonaarjmh

SJSU swept at home by Wyoming
By Winona Rajamohan
STAFF WRITER

The San Jose State volleyball team opened its
first game in the Mountain
West Conference schedule with a home match
on Thursday, but fell
to a 3-0 defeat (25-19,
25-26, 25-27) against the
University of Wyoming.
The Spartans led the
first set of the game with a
strong start as they jumped
out to a 7-2 lead in the
opening minutes.
However, after a replay
review went against the
Spartans,
COWGIRLS the team
l o s t
momentum and
failed to
m a i n tain the
SPARTANS lead. The
C ow g i r l s
tied the
set
at
11-11.
“I think
the game was more in
our hands, and we started off on a good note but
we didn’t keep it consistent,” junior outside hitter
Fernanda Vido said.
Wyoming crept up to
score the next five points
leading 16-11 before closing the set at 25-19.
The Spartans started off
the second set again with
an early lead at 5-2.
Wyoming then proceeded to score six straight
points from the Spartan’s
7-5 control of the game to
lead at 11-7 up until the

I think the game
was more in our
hands, and we
started off on a
good note, but we
didn’t keep
it consistent.
Fernanda Vido
junior outside hitter

3
0
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Spartans senior middle blocker Ryann Thomison spikes the ball over the net against Wyoming Thursday night.

end of the set.
The Cowgirls led game
throughout the entire
third set.
Though the Spartans
performed well in kills and
blocks as well as showcasing strong play in their
offense and defense, the
team said the inability
to keep consistency with
their game plan led to the
poor results.
“The key was really about us consistently
executing our game plan
and we just didn’t do that,”
junior middle blocker
Thaliana Grajeda said.
Head coach Jolene

Shepardson said the challenge for the night lay on the
team’s lack of holding out
against pressure applied by
their opponents.
“We gave them a ton
of our points, so we’re
going to need to maintain
focus under pressure,”
Shepardson said.
The Spartans allowed
Wyoming to gain control at multiple points
of the game with missed
serves and offensive
shots that were hit out
of bounds.
“We just can’t hit that
poorly and we can’t serve
that poorly if we want

to be effective here,”
Shepardson said.
However, the game
served as the stage for
freshman Whitney Barnes
to emerge into her best
performance so far with
the team during her
Spartan Gym debut.
The outside hitter
recorded a team-best nine
kills during the night,
leading the team in numbers of kills.
“[Barnes] stepped up
to the plate, she scored
a lot of balls really hitting high and hard and
she was very successful in
that so I’m very proud of

her,” Shepardson said in a
statement after the match.
The freshman’s performance proved the
capabilities of this season’s younger team with
a freshman class of
eight players.
Vido secured seven
kills throughout the night
while Grajeda and junior
outside hitter Caitlin
Bettenay each recorded
four kills.
Senior libero Luiza
Andrade held down the
team’s defense leading the
Spartans with 11 digs, followed by Vido at 10 and
Bettenay at eight.

Shepardson said that
the team has “some really good things that they’re
capable of doing” and
the team plans to work
even harder in bringing
out that behavior as they
move further into the
conference matches.
“That’s what I expect
from my team and we’ll
work hard to get there
and maintain that level of
play because we did come
out with that attitude,
but we didn’t sustain it,”
Shepardson said.
After Thursday’s match
at home, the Spartans were
5-5 on the season and 0-1
in the Mountain West.
However, another 3-0
defeat on Saturday against
Colorado State now pushes the Spartans to 5-6 on
the season.
The team returns home
to the Spartan Gym this
Thursday against Utah
State at 6 p.m.
Follow Winona on Twitter
@winonaarjmh

